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SOUTH AUSTRALIA - AN IMPORTANT STATE FOR ANZ
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STRENGTHENING OUR CORE FRANCHISES

new retail customers in
150,000 Australia this year

New Zealanders have
their home loans with
ANZ

$2
billion

lending pledge to
small business

uplift in Global
Wealth profit




GROWING PROFITABILITY IN ASIA

deepening our
presence, growing our
Institutional business

profit uplift in Greater
Chinain 2015, our 3rd
largest market

ANZ OPPORTUNITY CHINA




A ‘SUPER REGIONAL BANK

GROWTH AND PROSPERITY FOR
AUSTRALIAN BUSINESSES IN ASIA

Strengthen Aus. & NZ

Asia-Pacific focus

A bank of global quality




STRONGER, MORE PROFITABLE BANK

STRENGTHENED CAPITAL GROWN BALANCE SHEET

CET1 ratiol Total Assets

2007 2015 2007 2015

4.1% 9.6% $393b $890b

1. ANZ estimate of comparable number as at FYO7

PROFITS UP 80%+

Cash Profit

2007

$3.9b

2015

$7.2b




AUSTRALIA'S ECONOMIC FUTURE IS TIED TO ASIA

ANZ survey of over 1,000 Australian businesses to understand their
sentiments on doing business in Asia:
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Greater China t” w? / L/J

is the most
popular region were either active in

A7
to do business Asia or planning their J t -”-‘f-l_;‘- Xf'} L“/O

cross border strategies

said Asian profit margins were higher
than domestic profit margins

Source: Growth and Prosperity for Australian Businesses in Asia. ANZ Opportunity Asia




INVESTING ACROSS THE REGION

Singapore Hong Kong Adelaide Brisbane Auckland




TRANSFORMING ANZ




SOCIAL MEDIA & COMMUNITY

6\&6‘\10{765 Topics Regions Subscribe

“With the democratisation
of access and the
dissemination of
information, the power

K hierarchy has been
4 completely disrupted.”

MO, Twitter Australia

We pitted executives and experts against each other to discover

1 )}l [ 1‘-‘ N (-)T (‘H (i L.-‘ k)( ] 1 R\ H()L if } | how the world of social is affecting the C-Suite.

media vs the hierarchy




ANZ VALUES & CODE OF CONDUCT AND ETHICS

Integrity
Do what is right

Collaboration
Connect and work as one for our customers
and shareholders

Accountability
Own your actions and make it happen

Respect
Value every voice, bring the customer's view to ANZ

Excellence
Be your best, help people progress, be business-minded

THE EIGHT GUIDING PRINCIPLES OF OUR CODE OF CONDUCT AND ETHICS ARE:

ACTIN ANZ'S
BEST INTERESTS
AND VALUE ANZ'S

REPUTATION

RESPECT AND
MAINTAIN
PRIVACY AND
CONFIDENTIALITY

TREAT OTHERS
WITH RESPECT,
VALUE DIFFERENCE
AND MAINTAIN A
SAFE WORKING
ENVIRONMENT

COMPLY WITH THE
CODE, THE LAW AND
ANZ POLICIES AND
PROCEDURES
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The material in this presentation is general background information about the Bank’s activities current at the date of the
presentation. It is information given in summary form and does not purport to be complete. It is not intended to be relied upon
as advice to investors or potential investors and does not take into account the investment objectives, financial situation or
needs of any particular investor. These should be considered, with or without professional advice when deciding if an

investment is appropriate

This presentation may contain forward-looking statements including statements regarding our intent, belief or current
expectations with respect to ANZ’s business and operations, market conditions, results of operations and financial condition,
capital adequacy, specific provisions and risk management practices. When used in this presentation, the words “estimate”,

“project”, “intend”, “anticipate”, “believe”, “expect”, “should” and similar expressions, as they relate to ANZ and its
management, are intended to identify forward-looking statements. Readers are cautioned not to place undue reliance on
these forward-looking statements, which speak only as of the date hereof. Such statements constitute “forward-looking

statements” for the purposes of the United States Private Securities Litigation Reform Act of 1995. ANZ does not undertake
any obligation to publicly release the result of any revisions to these forward-looking statements to reflect events or
circumstances after the date hereof to reflect the occurrence of unanticipated events.

For further information visit

Www.anz.com

or contact

Jill Craig
Group General Manager Investor Relations

ph: (613) 8654 7749 fax: (613) 8654 9977 e-mail: jill.craig@anz.com
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